
	
	
	
	
	Unit 4
	

	


The Internet generation by Andrew Moss
Switching jobs quickly 

Let’s call him Jimmy. He’s buying designer jeans in a new superstore in San Francisco when he meets his old school friend, Derek, who is desperately looking for a computer professional. Jimmy has just finished work on some PC applications in his present job and has only got some dull work to do in the next few weeks. Derek hires him spontaneously. Still in the superstore Jimmy sends an e-mail to his employer: “Sorry. Won’t come back. Please send me the rest of my pay by check.” 

Growing up with new technology

Born in the 1980s or 1990s Jimmy is one of the so-called “Internet generation” or “Generation Y” which is the first generation that has grown up surrounded by new technology. Armed with smartphones and laptops they are online twenty-four hours a day, seven days a week. They rely on new technology to do their jobs better. They prefer to communicate by e-mail or text messaging rather than face-to-face. Online communication with its automatic spell checks and instant messaging (where it takes too long to write “You made me laugh out loud”) means that this generation doesn’t need to know how to spell, or even speak English properly. Young people LOL and confess ILY. 

On the move to better jobs

Nevertheless, members of Generation Y are self-confident, creative and optimistic, independent and goal-oriented. Having grown up in play groups and doing team sports they appreciate team work. They belong to a generation whose free time was carefully planned by their parents when they were kids. That is why they are used to time management and multi-tasking. The flipside of the coin is that multi-tasking talents are unable to concentrate on a single task for a long period of time. A recent survey found that nearly 50% of graduates are planning to stay with their first employer for less than two years. 

Online networks replace road networks

Young people today are willing to work and earn money. About 50 % of the students in the 12th grade work more than twenty hours a week, most of them in the retail trade and in the service industry. On the other hand young employees are not only interested in money but also in flexible working hours and a better work / life balance. It is interesting to know that the percentage of car buyers in Germany under thirty has decreased from 17% to 7% within twenty years. Some experts believe that young people today do not need cars any more because they see the world through their computers. Internet connections have replaced road networks and so young people can stay at home and experience the world online in social networks. 

Going global

Having grown up with people of other nationalities and cultures and being connected to all continents through the Internet, members of Generation Y are open-minded, they think globally and see everything as being connected. They can truly be called global citizens. They are ready to do placements or study abroad, their jobs may demand that they also work abroad in a more and more global world and they are ready to fit in – as long as it meets their requirements. (540 words)
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